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PAPER TRUST'S DEFEAT 


COURT DECIDES CASE AGAINST 
GENERAL PAPER COMPANY IS 
NOT APPEALABLE. 





Order for Defendant Companies to Show 
Books Stands— Suit of Government 
Forces Down Prices From $225 to 
$1 90 a Hundred—J. A. Kimberly, Pres- 


ident of the Combine, Explains His 


Position—Says If Government Wins an 
Ownership Company Will Be Formed 


Judge Vandeventer, in the United 
States District Court, at St. Paul, late 
last Saturday afternoon decided that the 
case of the United States against the 
General Paper Company was not ap- 
pealable. 

This decision was based on a motion 
for stay of the previous order of the 
court, pending an appeal to the United 
States Supreme Court. The court on 
Saturday ordered officers of the Henne- 
pin Paper Company, the Itasca Paper 
Company, and the Northwestern Paper 
Company to answer the questions asked 
before Special Examiner Taylor and pro- 
duce the books of the company. 

J. A. Kimberly, of Neenah, Wis., Presi- 
dent of the General Paper Company, 
discussing the suit brought by the Gov 
ernment to put the company out of 
business, said: 

“T believe that if the Government 
wins, an ownership company will be 
formed. The General Paper Company 
has saved its individual companies 
money in various ways. Formerly there 
were sixteen men on the road fighting 
for the trade over each other’sshoulders 
They were all high salaried men, too, 
getting from $5,000 to $6,000 a year. 
Their work is now done by four men. 
All the wood for the several mills is now 
bought by one company and distributed. 

“Since the beginning of this suit the 
price of printed paper has gone down 
from $2 25 a hundred to $1.90. The 
Eastern mills have come in here. There 
is no money in paper at $190. Before 
the formation of the General Paper Com- 
pany the price ranged from $1.75 to 
$1.80, but conditions are very different 
now. Three of my mills are not paying 
a dollar, and I have two more that have 
not paid a dividend in three years. 

‘‘The public should understand that. 
As faras Iam concerned I am willing 
that the Government should see my 
books. If we are wrong we might as 
well know it. Ido not believe the com- 
pany is doing anything in violation of 
the Anti-Trust laws.” 





Auburn Citizen Appears 


The Auburn (N. Y.) Citizen, Mayor 
Osborne’s paper, made its appearance 
last week, supplanting the Auburn 
Bulletin, which had rounded out its 
eighty-fourth volume. The Citizen hasa 
new Hoe pressand is otherwise equipped 
with an excellent plant. In its initial 
number it publishes the expressed good 
wishes of such men as President Eliot, of 
Harvard; Editor Bowles, of the Spring- 
field Republican; District Attorney 
Jerome and E. 8S. Martin. 


Oil City Times To Resume. 

D. W. and G. B. Moore, formerly pub- 
lishers of the Seneca Kicker, and Grove 
City Herald, have purchased the sus- 
pended Oil City (Pa.) Times and will 
resume its publication as an afternoon 
daily. 
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HEARST TO RUN FOR MAYOR. 


Decides to Accept Municipal Ownership 
Nomination—John Ford Also on Ticket. 


William R. Hearst, owner of three 
New York newspapers, the American, 
Evening Journal and Das Morgen Jour- 
nal, has agreed to accept the nomination 
for Mayor of Greater New York, tendered 
him by the forces represented in the 
Municipal Ownership League. Mr. 
Hearst made known his decision last 
Wednesday morning. The meeting to 
receive the formal acceptance of his 
nomination was held last Thursday 
night. 

On the ticket with Mr. Hearst will be 
Ex-Senator John Ford, for Comptroler, 
and J. G. Phelps Stokes, for President of 
the Board of Aldermen. Mr. Ford was 
formerly & newspaper man and was for 
atime aneditorial writer on the New 
York Press. He was alsoeditor of the 
Economist and published ‘The Pocket 


Encyclopedia of Protection.” He gave 
up newspaper work in 1893 to 
study law. 





Wall Street Journal’s New Manager. 

Joseph Cashman has been made busi- 
ness manager of the Wall Street Journal, 
to succeed W. J. Barney, resigned. Mr. 
Cashman will devote his time principally 
to the advertising department of the 
paper, 





WASHINGTON POST DEAL. 


John R. McLean Becomes President. 
Scott Bone Resigns as Editor. 


The purchase of an interest in the 
Washington Post by John R. McLean, 
proprietor of the Cincinnati Enquirer, 
which was reported last week, was 
formally announced at Washington last 
Monday. Mr. McLean becomes presi- 
dent of the publishing company. 

A Washington dispatch of last Wednes- 
day’s date says: 

“Scott C. Bone, who has been manag- 
ing editor of the Washington Post for 
seventeen years, today severed his con- 
nection with that paperon the accession 
of John R. McLean as principal owner. 

**Contrary to the general report which 
said that Mr. McLean had secured but 
one-half interest in the Post, it became 
known to-day that he has a controling 
interest. He will be his own managing 
editor and will have personal charge of 
the paper. 

‘*Mr. Bone is responsible for the great 
growth of the Post in influence and cir- 
culation, and left because he did not care 
to be subordinate to Mr. McLean. No 
editor in Washington has more friends 
among the public men of the country 
and noneis more highly regarded. After 
his seventeen years of hard work Mr. 
Bone will rest for a time.” 


THE LABOR SITUATION 





RESUME OF THE CONDITIONS 
THAT EXIST IN CHICAGO’S 
PRINTING TRADE. 


Reporter Visits Offices of Big Concerns 
and Finds They Are Working Satisfac- 
torily on Open Shop Basis—Employers 
Say so Far as They Are Concerned the 
Strike Is Over—Long Time Contracts 
Being Made With Men Who Prove 
Competent—Typothetae’s Statement. 


A reporter recently made the rounds 
of a large number of the leading employ- 
ing printers in Chicago to determine the 
labor conditions that exist in their 
offices. His reportisinteresting as bear- 
ing on the strike situation in that city. 
The reporter secured signed letters from 
the following employers stating that 
they were satisfactorily conducting their 
business on an open shop basis and are 
signing yearly agreements with non- 
union men who are proving quite as 
competent as the men who went on 
strike: R. R. Donnelly & Sons Co., Poole 
Bros., Rogers & Co., Stearns Bros. & Co., 
Metcalf Statiouery Company, Rogers & 
Smith Co., Stevens, Malouey & UCo., 
Binner-Wells Company, George E. Cole 
& Co., A. R. Barnes & Co., Munrve & 
Southworth, Wagner & Hanson Co., 
W. F. Hall Printing Company, Marsh, 
Aitkin & Curtis Co., C. H. Morgan Com- 
pany, M. A. Fountain & Co., lne., Faith- 
orn rrinting Company, M. A. Donohue 
& Co., The Franklin Company, Marshall. 
Jackson Company, Toby Rubovits, and 
the Clinic Publishing Company. 

Thomas E. Donnelley, president of 
R. R. Donneiley & Sons Co., says: ‘We 
have given individual contracts for one 
and two years to forty-seven of our em- 
ployes, and are making them daily as 
our men become familiar with the office 
and show their competency. As far as 
we, ourselves, are concerned, we con- 
sider the strike a matter of history.” C. 
A. Stevens, of Stevens, Maloney & Uo., 
says: ‘So far as we are concerned the 
strike is won.” John C. Smith, treas- 
urer of Rogers, Smith & Co, says: 
“To-day we have a greater number of 
compositors at work than left our em- 
ploy on strike.” The other letters are 
of like tenor. 

The reporter visited the composing 
rooms and found the statements of the 
employers substantiated. His inter- 
views with the workmen are significant. 
One who for many years and up to the 
time of calling the strike had been a 
union man, said: ‘I am through with 
it all. I believe I am old enough and 
know my business well enough to go it 
alone.” Another said: “I believe in 
unionism, but not the kind that is now 
in vogue.” 

The Chicago Typothetae thus sum- 
marizes the situation in Chicago: 

‘‘There are sixty firms that are either 
struck or running non-union plants. In 
these sixty houses there was a full work- 
ing force of 685, of which there are now 
working 529. With theseven additional 
houses which have refused to sign the 
agreement and which have not yet been 
struck, there will be affected sixty-seven 
houses with a full working force of 745. 
The Chicago Typothetae stands firmly 
upon the platform of the United Typothe- 
tae of America forthe open shop and the 
nine-hour day, and it will make no settle- 
ment with the Typographical Union on 





any other basis.” 
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HARPER'S BOND ISSUE. 
Plan for Refunding Debts of Concern. 
Good Showing in Five Years. 


The reorganization committee of 
Harper & Brothers, the New York pub- 
lishers, has recently adopted a plan for 
refunding the debts of the concern, and 
has issued a circular to the creditors 
setting forth the details of the plan. 
The necessity for a refunding became 
evident when, as the time approached 
for the expiration of the five-year agree- 
ment, under which the concern had been 
running since the voluntary liquidation 
early in 1900, it was learned that a 
phrase in the mortgage called for the 
cancellation of the first mortgage bonds 
on their redemption. These bonds were 
issued to the secured creditors of the old 
company. It is intended now to make 
a new first mortgage for $2,000,000, at 
five per cent. of which $1,500,000 is tobe 
used in securing present indebtedness and 
cancelling the present mortgage. The 
remaining $500,000 is to be retained in 
the treasury for the future uses of the 
company. 

To the unsecured creditors of the old 
company income bonds were given. It 
is suggested that there be an issue of 
$1,000,000 of six percent.non cumulative 
preferred stock, and that this, to the 
extent of $889.386.86, be issued in ex- 
change for the outstanding income 
bonds. The exchange is to be at the 
rate of $100 par value, of the new stock, 
for $200 par value of the income bonds. 
In addition, $53,363.20 of the new pre- 
ferred stock is to be delivered to the 
holders of the income bonds, to repre- 
sent an extra one per cent. interest on 
their bonds for the last three years. 

The committee says that in the five 
years of operation under the agreement, 
the company has been able to pay out in 
cash, without being obliged to raise 
new capital. in addition to the dieburse- 
ments required in the operation of the 
business, $903,179.25. Of this amount 
$420,036.24 was interest on loans and 
income bonds. Additions to the manv- 
facturing plant cost $200,133.85. 
Authors’ royalties, accrued under the 
old company, were paid to the amount 
of $51,138.77. 

The committee states that in the 
event of the adoption of the new plan, 
and the liquidation of the present in. 
debtedness from the proceeds of a sale of 
$1,500,000 of the new bonds, the total 
interest charge on the company would 
be $75,000. Six per cent. on the new 
preferred stock would be $56,564.99, 
making a total of $131,564.99 a year. 
The management expresses confidence 
that the company will be able to earn 
and pay these amounts out of net earn- 
ings after making adequate allowance 
for depreciation and providing for the 
maintenance of the plant. 








The Boston Post Staff. 

J. McLeod, of the Boston Post, was in 
New York last Saturday on special 
work for his paper. In’the récent re- 
organization of the Post staff Mr. Mc- 
Leod was made night editor. The staff 
as now coustituted isasfollows: Charles 
H. Lincoln, managing editor; J. McLeod, 
night editor; F. W. Blair, assistant 
night editor; W. H. Paul, city editor; 
P. J. Lynch, night city editor, and C. B. 
Carberry, Sunday editor. 

Clinton B. Fisk Returns. 

Clinton B. Fisk, formerly city editor of 
the New York Evening Journal, who dis- 
appeared from his home at 16 Central 
Park West a couple of weeks ago, re- 
turned home on Friday of last week. 
He was suffering from nervous prostra- 
tion and had spent his time in a santi- 
tarium in the Catskills. He is much 
improved in health. 





A BITTER LONDON FIGHT. 


Daily Mail and Daily Telegraph Have It 
Out Over Alleged Fakes. 


The mails from London bring the 
details of a most bitter newspaper con- 
troversy which was waged between the 
Daily Mail, Harmsworth’s paper, and 
the Daily Telegraph, which has lately 
been receiving a good many complimen- 
tary notices on account of its fiftieth 
anniversary jubilee. The Daily Mail 
began the attack by reprinting from the 
Japan Mail an article alleging in effect 
that the Daily Telegraph’s exclusive dis- 
patchee describing the battle of the 
Japan Sea last May, and purporting to 
be accounte by eye-witnesses, were man- 
ufactured out of wholecloth. TheJapan 
Mail is owned by Capt. Brinkley, the 
London Times correspondent in Japan. 

The Daily Telegraph came back at the 
Daily Mail the next day, and published a 
letter to the Japan Mail from R. Masa- 
juma, at Yokohama, legal adviser of the 
British Legation, saying that he had 
absolutely satisfied himself that the 
original Daily Telegraph dispatch was 
written by oneof the many eye witnesses 
of the engagement. The Daily Telegraph 
had a half-column of additional informa- 
tion, tending to prove thatits dispatches 
were bona fide, and the next day it 
printed a column dispatch from its 
Tokio correspondentexplaining in detail 
how theexclusive dispatches were receiv- 
ed through the agency of native Japanese 
journalists. I% was also suggested that 
the original attack was inspired by jeal- 
ousy on the part of a rival correspon- 
dent. 

The same day the Star, probably Lon- 
don’s best evening one cent paper, took 
up the fight on the side of the Daily 
Telegraph. Meanwhile the Daily Mail 
kept up the fire, with an appearance of 
endeavoring to make an honorable 
retreat. 

On Sept. 30 nothing further appeared 
in the Daily Telegraph, which was taken 
in Fleet Street to mean either that it 
wanted to hush the matter up or that it 
intended to sue the Daily Mail for libel. 


INTER OCEAN’S NEW MANAGER. 





Samuel S. Sherman Takes Charge of Busi- 
ness Office to Succeed A. C. Phillips. 


Samuel 8. Sherman has been made 
business manager of the Chicago Inter 
Ocean to succeed Albert C. Phillips, who 
has resigned on account of ill health. 
Mr. Sherman has been connected with 
the Inter Ocean for a number of years as 
financial editor and writer on economic 
subjects. 

Mr. Phillips has been connected with 
the Inter Ocean since 1899, first as night 
editor and then as managingeditor. He 
took the position of business manager 
in 1901. He is a son of Walter P. 
Phillips, former manager of the United 
Press. 





Canada Daily Sold. 

The Daily Journal and Southern 
Counties Journal at St. Thomas, Canada, 
has beensoldtoA.S.Smith. J.S Brierly, 
president and managing director of the 
Montreal Herald, who has owned the 
Journal for twenty years, was in St. 
Thomas a few days ago to close the 
deal. The price paidie said to have been 
$40,000. 


New Daily for Chattanooga. 

It is anounced that Col. W. R. Crabtree 
will starta new daily at Chattanooga, 
Tenn., about Jan. 1. It will be called 
the Press and will be an evening paper 
with a Sunday morning edition. 








The Prince William Times, established 
in the spring of 1904 at Manassas, Va. 
has suspended. This leavee the field 
clear to the Manassas Journal, owned 
and edited by W. H. W. Moran. 


VISITORS FROM WEST ARRIVE. 


Received by Presidentin Washington. 


Club who are visiting the East arrived 
in New York Wednesday night by special 
train over the Baltimore & Ohio Railroad. 
The party was accompanied on the trip 


the B. & O., and editor of the Book of 
the Royal Blue, and Mandel Sener, press 
agent of the road. 


Chicago newspaper menin the party, and 


wives. On arriving in New York they 
went to the Hotel Breslin, where they 
will remain for three days as guests of 
the New York Presse Club. 

The visitors were kept well on the go 
during their stay in New York. On 
Thursday morning they visited Ellis 
Island, where they inspected the immi- 
gration depot as guests of the United 
States Government. In the afternoon 
they visited Blackwell's Island. Thurs- 
day evening they were entertained ata 
banquet at the Press Club. On Friday 
they went sight seeing in automobiles in 
the forenoon, and at noon were received 
by Mayor McClellan at the City Hall. 
To-day they visit the United States Mili- 
tary Academy at West Point, and will 
start for home to-night. 


and at noon on Tuesday was received by 
President Roosevelt atthe White House. 
Opie Read, who headed the delegation, 


as representatives of ‘‘ that intellectual 
democracy, the Press Club of Chicago.” 
He also made a little speech highly com- 


President responded briefly. 


|DINNER FOR ENOCH WOLBERG. 


Members of Chicago Press Club Here. 


The members of the Chicago Press | 


| 


To Mark Twentieth Anniversary of His 
Connection With Jewish Daily News. 
The editorial and business staffs of the 

New York Jewish Daily News are arrang- 

ing a dinner to be given in the near 

future to Enoch Wolberg on the occa- 


| sion of his twenty-seventh birthday, and 
by W.E. Lowes, advertising manager of | 


to mark the close of the twentieth year 
of his connection with Sarasohn & Son 
in their various enterprises, beginning 


| with a small weekly, the Jewish Gazette, 


There were nearly one hundred of the | 


many of them were accompanied by their| 





and culminating with the present pros- 
perous daily newspaper property. 

Mr. Wolberg came to thiscountry from 
Russia twenty years ago, and his first 
employment was with Sarasohn & Son. 
He worked as printer’s devil, newspaper 
distributor, and made himself generally 
useful during the hours of labor, and 
went to school in the evening. As soon 
as he had acquired the rudiments of an 
American education he was given a cler- 
ical position in the office. His rise in the 
office has been parallel with the growth 
of the establishment itself. To-day he is 
the virtual head of the business staff, 
having the handling of all the details of 
the subscription and advertising depart- 
ments. He receives asalary of $5,000 a 
year, much of which he has shrewdly 
invested in real estate. 

Genial, democratic and generous, Mr. 


| Wolberg has won the esteem of all the 


The party came by way of Washington | 


employes of Sarasobn & Son, and this 
dinner and a testimonial is their method 


| of expressing their feeling for him. The 


introduced the members to the President | 


proprietors of the paper have expressed 
their desire to share in this testimonial 
to a faithful employe. 


The Harrodsburg (Ky.) News has re- 


plimentary to Mr. Roosevelt, and the|cently begun publication under the 


direction of W. Owen McIntyre. 








AFFORDS THE 





192 Devonshire St., BOSTON, MASS. 








KR. MOE & CO;5 


Improved Metal Furnace and Pumps 


Used in connection with New “Egquipoise” 
Curved Casting Moulds for Stereotype Plates 





MADE WITH ONE, TWO OR THREE PUMPS 


UICKEST AND MOST CONVENIENT METHOD 
FOR PRODUCING PERFECT STEREOTYPE PLATES 


A Valuable Time and Labor Saving Apparatus, Which Will Soon Repay the 
Cost of Installation 


Prices and other particulars desired promptly given upon application. 


R. HOE & Ge. 504-520 Grand St., New York 


Borough Road, LONDON, ENG. 


GRAND PRIZE 
ST. LOUIS 


148 Dearborn St., CHICAGO, ILL. 








al 








eee a a 














= 


Octoser 14, 1905. 


HARMSWORTH VIEWS. 


Famous British Newspaper Proprietor 
Writes on the Spirit of the New 
Journalism and the Multiple- 
Publication Idea, 


The Newspaper Owner, London, prints 
the following condensation of an article 
contributed by Sir Alfred Harmsworth 
to the diamond jubilee number of the 
Newspaper Press Directory : 


‘“‘It would be unkind to cast reflection 
upon the good work accomplished by 
hewspaper pioneers in the eighteenth 
and nineteenth centuries. It would also 
be invidious to compare the rare indi- 
vidual examples of enterprise in those 
days with the almost universal enter- 
prise of to-day. 

“At the same time, any person who 
chooses to spend an afternoon, as I did 
lately, in the Newspaper Room of the 
Britich Museum, can but agree with me 
that the great journals of the past bear 
very little comparison, in point of merit, 
with the sheets of to-day. 

‘‘I do not hesitate to declare—and [ 
am prepared to prove by extract if re- 
quired—that the great dignified journals 
of the past exist only in the imagination 
of those who talkand write about them. 
Distance in this matter lends great en- 
chantment. 

“The general contents of the daily 
press years ago would greatly surprise 
the present-day reader of newspapers. 
Only thirty years ago many newspapers 
were accustomed to print topics now 
unmentionable. 

‘ihe modern newspaper has many 
faults, but it is at least decent, and it 
does not give the rest of the world the 
impression that English life largely cen- 
ters around the divorce court and the 
prize ring. 

‘* As one engaged in the making of sev- 
eral morning newspapers, I do not hesi- 
tate to state that, save for the lack of 
the occasional brilliancy of a Russell, a 
Lawrence Olyphant, ora Sala, they have 
improved almost beyond any other 
adjunct of civilization. 

‘* Newspapers will never be perfect, but 
they are not now personal, or scurrilous, 
or, as a rule, indecent. ‘Their contents 
are arranged by educated men, and not 
by the master printer. The rapidity of 
their production and distribution has 
increased beyond comparison, and the 
amount of capital expended upon them 
bas increased tenfold. 

“The daily newspaper to-day appears 
to me to be less a personal organ than a 
news-gathering machine. Foreign news 
in the old journals waslimited in volume 
and very slow in transmission. Long 
after the telegraph was invented the 
bulk of the news came still by post, and 
only occasionally a message by wire, 
while the home news was obtained, not 
apparently by a special staff of reporters 
as is the case now, but by a class of 
writer now disappearing, known as the 
‘penny-a-liner.’ The ‘devouring ele- 
ment’ of these free and easy gentlemen 
is no mere joke. Itcan be found in quite 
recent files of leading newspapers. 

‘*As one of the younger men engaged 
in the making of newspapers, I am very 
willing that our present-day wares 
should be compared with those that 
went before. 

“*T came into the business at the end of 
the Bohemian era. To-day, alcoholism 
is as rare in Fleet Street as it is in any 
other professional quarter. No person 
who spends his leisure in a pothouse 
eould maifitain his place amidst the 
strain and stress of the production ofa 
daily newspaper. 

THE HARMSWORTH IDEA. 


‘*Each person has his own ideal of the 
perfect newspaper, and none has yet 
attained it. Mine is the quick, accurate 
presentation of the world’s news in the 
form of a careful digest. I regard the 
newspaper primarily asa news-recording 
machine. 

‘*When I open a newspaper I like to 
see that trained minds have carefuily 
arranged the news in order that I may 
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(See page 6.) 








erly the news was arranged by the mas- 
ter printer to suit the exigencies of his 
mechanical needs. 

‘*T like to feel that when I have paid 
my small contribution towards the 
great co-operative fund that goes to 
produce the newspaper each day, I have 
at my call the services of careful inquirers 
in all parts of the world, who ascertain 
for me that which is requisite I should 
know in order that I may be able to 
form a judgment on the ways of the 
world. 

** All that is provided, more or less in- 
adequately I admit, by the modern 
news-gathering machine. To editorial 
opinions I do not personally attach 
much importance unless they are the 
work of experts. In the modern newe- 
paper, fortunately, they very often are 
authoritative in the highest sense. 

THE TRUST BOGEY. 

** A slight development is the multiple- 
journal—the newspaper produced in 
more than one place at once. That, 
however, though not in every way an 
admirable scheme, is a necessary result 
of the increased cost of production. At 
the same time, it should never be for- 
gotten that it costs exactly as much for 
the news of one copy of the paper as for 
a million, and that in order to overcome 
the difficulties of time and space, it is 
essential, if the million copies are to 
reach their readers, that some more 
rapid method of transmission than a 
steam engine should be employed. 

“The multiple system is not one that 
will largely increase, I think, and thus 
there need be no fear that local opinion 
—a very valuable assetin the making up 
of the national mind—will be suppressed 
by those giant newspaper trusts so 
much talked about by weaklings of the 
press, and others whose incapacity has 
caused them to be hurt by the new- 
comers. 





be saved time inthe perusal of it. Form. 


*The multiple system has this very 








important advantage, that the local 
reader is placed in possession of the 
whole of the world’s news every morning 
together with such local news as is of 
real interest. 

“Coming to another important aspect 
of this question, it may be stated, I think, 
that healthy competition has done as 
much as anything else to improve the 
modern newspaper. With so many 
claimants upon the public attention, it 
is evident that only the best can per- 
manently succeed. The journal which is 
a day late in its news, and is from time 
to time eaught tripping, will soon go to 
the wall; and the editor who fails to 
keep his finger upon the public pulse will 
have to face aninevitable decrease in cir- 
culation and influence. 

LIVING ON PAST PRESTIGE. 

‘We have not to go back many years 
to find leading newspapers living upon 
past prestige, and relying upon a repu- 
tation which they had ceased to deserve. 
This, however, is now largely a thing of 
the past. Even the Times—perhaps the 
most conservative of all journals—has 
seen the wisdom of bringing itself into 
line with modern enterprise, and of 
adopting up-to-date methods which ten 
years ago would nut have been deemed 
worthy of a moment’s consideration. 

“The very general opinion that a large 
balance at the bank is the main factor 
in journalistic success is, 1 am convinced, 
a wholly mistaken one. Itis true that 
an enormous amount of capital must be 
sunk in the establishment of any daily 
newspaper which is intended to survive 
its birth longer than a few months; and 
the maintenance of a thoroughly efficient 
news service demands constant and lib- 
eral expenditure. 

* But itis expenditure of brains, rather 
than of money, that is called for on the 
part of the modern newspaper proprietor. 
The man who spends a fortune in secur- 
ing news that the public do not want, 





or in payment of writers to whom they 
will not listen, is merely throwing his 
money away. j 

“‘As [look at the newspaper press of 
the entire world—and I think I may say 
that there is no journal of any importance 
with which I am not in some measure 
acquainted—[ am profoundly convinced 
that it is no mereoptimism tostate that 
the future of the daily newspaper grows 
brighter every year. 

**Asa record on the world’s history it 
is well on the road towards perfection ; 
while its educative influence is greater 
to-day than it has ever been in the past. 

“In view of all that I see around me, 
Iam proud to have my little opportun- 
ity of sharing in the great work of the 
development and improvement of the 
daily newspaper.” 


NEW MANAGER OF DAILY NEWS. 





Eugene A. Kennedy Takes Charge of 
Business Department of the Paper. 


The New York Daily News has a new 
business manager in the person of 
Eugene A. Kennedy, whose portrait 
appears on the first page of this iseue. 

Mr. Kennedy was born in New York 
on Aug. 15, 1861, of Irish parents, his 
father and mother being natives of 
County Tipperary. After being educated 
in the public schools, Mr. Kennedy be- 
gan his business career with James Cas- 
sidy, a retail jewelry dealer, then at 151 
Bowery. Heremained with Mr. Cassidy 
for twelve years, and then took charge 
of the extensive business of William 
Simpson, the pioneer pawnbroker of 
New York city. He later organized the 
extensive business of R Simpson & Co., 
the uptown pawnbrokers, and was their 
manager for about nine years. He 
leaves R. Simpson & Co. to take charge 
of the business department of the Daily 
News. 

Mr. Kennedy is possessed of marked 
executive ability, as has been sbown in 
his work of organization in the enter- 
prises with which he has been connected. 
He is prominent in club circles, being 
president of the Times Square Business 
Men’s Club, a member of the Democratic 
Club and of the Pocasset Club of the 
Thirteenth Assembly District, and is a 
member of the Tammany Hall general 
committee for that district. He is also 
affiliated with numerous otherclubs and 
fraternal organizations. 

The Daily News has made such pro- 
gress and undergone so many improve- 
ments lately that it became necessary to 
secure & man trained in business methods 
to look after the manifold details con- 
nected with its management and Mr. 
Kennedy was selected for the position. 
With the city campaign coming on, the 
Daily News, which is the official organ 
of the Democratic organization of this 
city, has a period of unusual activity 
before it, and it hae been branching out 
in various directions to meet the demands 
that are being made upon it. Among 
these improvements is the securing of the 
full leased wire news service of the Pub- 
lishers Press, which it begins taking 
next Sunday. 


First Sphinx Club Dinner. 

The Sphinx Club heldits first dinner of 
the season at the Waldorf-Astoria last 
Monday night. Nearly 100 members 
and guests were present. The principal 
speaker was Medill McCormick, pub- 
lisher of the Chicago Tribune and the 
Cleveland Leader, whose subject was 
“The Ideal Newspaper Rate Card.” 
Other speakers were M. M. Gillam, 
Frank Presbrey, and Artemas Ward. 


WELCOME VISITOR. 
New York, Oct. 3, 1905. 
Tue Epitror AND PUBLISHER, 
New York. 

Dear Sirs :—I am renewing with pleas- 
ure my annual subscription to Tue Ept- 
TOR AND PvuBLISHER. It is a weleome 
weekly visitor. Very truly, 

Joun A. SLEICAER, 
Editor of Leslie’s Weekly. 
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“COMSTOCKERY” AND THE PRESS 

Nothing could better illustrate the 
influence of the newspapers, whether 
for good or bad we shall not attempt 
to say, than the unprecedented crowds 
which they sent to the Madisor Square 
Garden this week to attend the Physical 
Culture Show. Bernarr Macfadden 
might have emblazoned the attractions 
of his exhibition on every billboard in 
New York city and be would not have 
- secured the same value in publicity that 
was contained in any one of the news 
stories telling of his legal dispute with 
Anthony Comstock. 

Whenever Mr. Comstock sees fit to take 
issue on a question of morals, the public 
at once site up and takes notice; and the 
newspapers, as true reflectors of the 
times and caterers to public taste, may 
be expected to givea reasonable amount 
of attention to such controversies. As 
& result, a tilt with what Bernard Shaw 
calls ““comstockery” has come to be 
considered about the best ‘ plant’ that 
& press agent can employ. Considering 
the really excellent work that Mr. Com- 
stock accomplishes that never is told of 
in the public prints, it seems unfortunate 
that his name should continue to have 
this association, and that it should lend 
itself to the success of such a ridiculous 
performance as that presented this week 
at the Garden. 

We hear a good deal about the news- 
papers being justso good as theirreaders 
will allow them to be. There is prob- 
ably a good deal of truth in the saying, 
but to our mind the box office success of 
the Physical Culture Show did not 
depend nearly so much on the love of the 
public for something evil to see, as it did 
on the arousing of curiosity as to how 
evil that something would be allowed 
to be. This is the very curiosity that 
Mr. Comstock stimulated and that the 
newspapers helped along by telling of 
his attitude in the matter. Had they 
ignored it, the chances are that the show 
would have beencomparatively a failure. 





Tue newspapers of Birmingham, Ala., 
were thus complimented recently by one 
of their neighboring contemporaries: 
“Tf Birmingham don't boom it will not 
be the fault of the three daily papers 
there. It seems, judging from the col- 
umns devoted to ‘Short Stories,’ ‘ Hotel 
Lobbies’ and ‘Street Corners,’ that 
everybody who has anything tosay eays 
it about Birmingham. But that is one 
way to advertise a town.” 





London Tribune’s Political Director. 

L. T. Hobhouse, author of “ Democ- 
racy and Reaction,”’ has been appointed 
political director of the Tribune, the 
forthcoming new Liberal daily paper of 
London. 





PEARSON’S PULP PROJECT. 





Buys Timber Lands as Basis of Enter- 
prise Rivaling the Harmsworths. 


A St. John’s correspondent says the 
negotiations for the acquisition by a 
London syndicate of lumber areas in 
Newfoundland to be the basis of a pulp 
enterprise as large as thatof the Harms- 
worths, were completed on Sept. 23, and 
the necessary documents signed. 

The syndicate is headed by the Pear- 
sons, the rivals of the Harmsworths in 
the publication of papers and magazines 
in England, and by Coates & Co., bank- 
ers, who have acted for Newfoundland 
in certain financial transactions in the 
past. The syndicate puts up a substan- 
tial sum to dispatch experts at once to 
report on the forest growth and the 
water powers of the areas in question, 
and if these are as represented opera- 
tions of a practical character will be 
started as soon as spring opens and the 
erection of the mills pushed forward as 
rapidly as possible. 


Russians May Have Daily in London. 

It is rumored that a new daily paper 
will be started in London, early in the 
new year, to represent the views of the 
Russian Government. For some consid- 
erable time the Russian Government has 
felt that its views were not placed before 
the British public as adequately as it 
would desire, even by newspapers which 
receive a large amount of business from 
Russia. It is understood that arrange- 
ments have been made by which $1,250,- 
000 will be placed at the disposal of the 
persons who willundertake the manage- 
ment of the venture. 


Personnel of A. N. P. A. Membership. 

The American Newspaper Publishers’ 
Association this month issued to its 
members its new booklet giving the 
personnel of membership revised to date. 
The list contains the editors and pub- 
lishers and the members of the ex- 
ecutive staffs of the great majority of 
the big daily newspapers of the United 
States and Canada. The board of 
officers of the association has been added 
in the new edition. 


Montreal Standard’s Success. 

The Montreal Standard, the new 
weekly published by the George Murray 
Publishing Company, Ltd., is making a 
welldeserved success. Thethird number, 
just at hand, shows that an abundance 
of advertising is following in the wake 
of the new paper’s popularity. For 
quality in half-tone work the Standard 
is about the best thing that has ever 
come out of Canada. 


JUDD LEWIS LIKES IT, TOO. 


Houston, Tex., Oct. 7, 05. 
Tue Epiror aND PUBLISHER, 
New York. 


Gentlemen :—I certainly intend to keep 
on reading such an excellent publication 
Fraternally, 

J. M. Lewis, 
Paragrapher on the Houston Post. 


as long as possible. 


PRESS AS DETECTIVE. 


How Its Value in Ferreting Out Criminals 
Is Often Destroyed by Jealousy 
of Police Officials. 


The Boston Herald takes advantage 
of a recent murder mystery in that city 
to make some very apt remarks about 
the unfortunate attitude which the police 
too often take toward the newspapers, 
when the latter attempt to aid in hunt- 
ing down dangerous criminals. It says: 

“The circumstances attending the 
effort to discover the criminal, or crim- 
inals, responsible for what is known as 
the suit case tragedy, are illustrative of 
some facts relating to modern detective 
work that the public may as well under- 
stand. They ure not peculiar to this 
case; they are common whenever a great 
crime has been committed that is also a 
mystery, baffling the officers of the law 
and arousing the curiosity of the people. 
As soon as the crime is discovered it is 
made knowninthepress. In proportion 
as it has elements of horror that shock 
the sensibilities, the desire to have it 
accounted for and its perpetrators pun- 
ished is the sane impulse of every good 
citizen, and all watch with eagerness the 
progress of the investigations. The 
newspapers naturally desire to gratify 
what is a normal and creditable interest. 
and they can be depended upon to make 
known, with reasonable discretion, every 
fact bearing upon it that they can 
ascertain. 

“Sometimes undoubtedly they publish 
rumors and circumstances that at the 
time appear to be of some value, tending 
to discovery of the truth, which after- 
wards are explained in a manner that 
shows that they have no connection 
with the subject. This is not through 
any purpose to mislead, but because 
there is not opportunity to exhaustively 
follow the clew to its end before publica. 
tion. Such things are printed, not as 
conclusive, but as of possible value, for 
what they may prove to be worth. One 
can never know what fact or report 
may be an important piece of circum- 
stantial evidence, indicating the right 
direction of inquiry until it is supported, 
or is shown to be of no value by later 
discoveries. The press does its duty 
when it keeps the public informed of all 
things that may properly be considered 
as a possible key to the mystery. 

NEWSPAPERS AS DETECTIVES. 

“The leading newspapers, with their 
large force of intelligent, acute, enter- 
prising, trained collectors of news, are 
equipped to be of great service in search- 
ing out any mystery of news from a 
secret plot of politicians to the discovery 
of a hidden criminal. They are adapted 
to be useful assistants of the officers of 
the law, and in the detection of a wrong- 
doer whose exposure is of vital public 
interest, they have every motive to be 
enterprising and efficient, certainly as 
strong, as honorable, as public- 
spirited a motive as actuates the police 
authorities. Both the police and the 
newspapers should be actuated by a 
common purpose, to hunt down the 
perpetrator of any dreadful crime. And 
itis not boastful to say, in view of the 
achievements of keen and eager reporters 
in doing this in many notorious cases, 
that they are quite as well qualified to 
discriminate what is valuable and what 
is worthlessin information obtained and 
quite as sharp in following promising 
leads as the detective forces in any 
American city. Unfortunately, official 
detectives are usually employed, not for 
their known skill in the business, but 
for reasons of personal or political 
‘favoritism. 

A DETECTIVE’S QUALIFICATIONS. 

“Tf the antecedents of the members of 
the State or municipal detective force 
were investigated, no reason would be 
found in the case of most of them for 
presuming that they had any superior 
qualifications for searching out the per- 
petrator of a mysterious crime. Often 
their strongest claim to confidence is 
their power of concealing the paucity of 
their information by an affectation of 








knowing things which it is important to 
the ends of justice not.to reveal. They 
cultivate this pretension of being de- 
positaries of dangerous knowledge until 
it becomes a habit, and if they do have 
any knowledge, they think it is not an 
affair of the public, but a secret of the 
profession. They sometimes imagine it 
to be fine sport to deceive reporters if 
they can; that is, to deceive the public 
whom they serve. It is a common fault 
to assunie that the newspapers are their 
rivals, and sometimes they seem almost 
to be willing that justice Should fail of its 
prey rather than seize it through other 
instrumentality than their own. They 
are always willing that anything they 
have succeeded in doing should be ex- 
ploited by the press, and cannot be ac- 
cused of withholding from the news- 
papers any point that may augment 
their reputation. 
FAIR ATTITUDE OF THE PRESS. 


‘A real detective must be a person of 
peculiar pative mental endowments, 
sharpened by anexperience that develops 
them to a state of remarkable activity 
and acuteness. We venture to say the 
newspapers of Boston employ more men 
having this order of talent than can be 
told off in the police force of the city. 

‘And these can be of great service to 
the police in any difficult case if they are 
rightly treated, treated with frankness 
and confidence, insvead of jealousy, in- 
sincerity and obstruction. They will 
respond in kind to confidence. There is 
not a newspaper in Boston that would 
wish to publish any factthat would pre- 
vent the arrest and just punishment of 
the perpetrator of a heinous crime. 
There is, we hope, not one that would 
withhold from the police any important 
fact ascertained. At any rate, the Her- 
ald, when it offered a reward for inform- 
ation that would lead to the discovery 
of the perpetrator of the suit case crime, 
notified the proper authorities that all 
information that might be’ obtained 
would be submitted, before publication, 
to any accredited officer who would 
come to the office to see it, and that if 
the immediate publication of any fact 
was deemed indiscreet, it would be with- 
held. But we are bound to say that this 
reasonable proposal wassomew hat con- 
temptuously treated, as if the Herald’s 
zeal in ferreting out the criminal was an 
unwarrantable interference with an ex- 
elusive right or privilege of the officials. 
The Herald bas good reason to believe 
the public does not take this view 
of the matter, and it will continue doing 
whatit properly can to bring to trial 
and punishment the one or more culprits, 
guilty of one of the mostshocking crimes 
in the annals of Boston. There is, we 
believe, not a substantial, helpful fact 
tending to the apprehension of the guilty 
that has not been brought to the know!l- 
edge of the police through the instrumen- 
tality of the newspapers, although it is 
also true that the newspapers hold in 
confidence certain suspicions and intents 
of the official detectives that may or 
may not prove to be valuable.” 

Invited by Southern Pacific. 

J. A. Rountree, editor of the Dixie 
Manufacturer at Birmingham, Ala, has 
received an invitation from T. J. Arm- 
strong, general passenger agent of the 
Southern Pacific Railroad, to become a 
member of the party of railway officials 
who will spend fifty days ina hunting 
trip inSouthern Texas. The party leaves 
Houston on Nov.15. The first trip of 
this kind, which took place last year, 
was & great success. The party was ac- 
companied by representatives of Colliers’ 
Weekly and Harper's, and many good 
hewspaper stories went out written by 
the correspondents who were the guests 
of the railroad. Mr. Rountree says he 
will probably take ina portion of the 
trip this year. 





W. L. McLaughlin is starting a new 
paper at Shenandoah, Pa. The paper 
will be issued under the name of the 
Times Publishing Company, and M. J. 
Byrne will be associated with Mr. Me- 
Laughlin in the management. 
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PERSONALS. 


Charles M. Welch, circulation manager 
of the Syracuse Journal, was in New 
York last week on business. 


Walter E. Duncan, editor of the Rome 
(Ga.) Herald, ie treasurer of the cotton 
carnival that was held in that city this 
week, 

Charles J. Zingg, managing editor of 
Printers’ Ink, who has been in the hos- 
pital taking treatment for a cancer on 
his hand, is back at his desk. 


James C. Garrison, editorial writer on 
the New York Press, was called to 
Omaha last week by the serious illness 
of his mother. 





Willis Leonard Clanahan, formerly 
poet and paragrapher on the St. Louis 
Post-Dispatch, was recently married in 
St. Louis to Miss Leonora E. Thiel. 


Charles A. McLean, managing editor 
of Smith’s Magazine and the Popular 
Magazine, was married last Wednesday 
to Miss Grace Anita Thomas. 


Robert P. Moore, for the past year and 
a half on the Bennington (Vt ) Evening 
Banner, bas gone to Los Angeles, Cal., 
to spend the winter He is succeeded on 
the Banner by Clayton J. Kinsley. 


Warren C. Jefferds, of Portland, Maine 
representative of the Associated Press, 
is convalescing from an illness that con- 
fined him to his home for four weeks. 
He will resume work in a few days. 





J. L. Boeshans, secretary-treasurer of 
the National Association of Circulation 
Managers, has resigned his position with 
the New Haven Register, to become con- 
nected with the Cincinnati Commercial- 
Tribune. 


Homer Davenport has returned from 
the Lewis and Clarke Exposition at 
Portland, Ore., where he has been all 
summer, and his cartoons are occasion- 
ally appearing again in the new York 
Evening Mail. 


Mrs. Walter Howard is now society 
editor of the Atlanta Journal, having 
succeeded Miss Addie Maude, who re- 
signed. Mrs. Howard was formerly 
editor of Art and Photography, an 
attractive magazine at Atlanta. 


H. P. Weiss, who contributes humor- 
ous sketches to the New Orleans Picay- 
une over the pen name “Clips,” is 
spending his vacation at Lookout Inn, 
Chattanooga, Tenn. He came North to 
escape yellow fever quarartine and says 
he intends to remain until ‘‘Old Winter 
sends his frisky little son, Jack Frost, 
down from the icy regions of the North 
and drives the Yellow Jack into the 
Gulf.” Mr. Weiss has been a newspaper 
writer for thirty-five years, twenty-three 
years with the Mobile Register and 
twelve with the Picayune. 


OBITUARY NOTES. 


Daniel J. Daly, a well-known news- 
paper man, who for the past twenty 
years had been connected with different 
Boston dailies, died last week. He was 
40 years old. He began his newspaper 
career soon after leaving school and con- 
fined himself principally to gathering the 
news of the water front. 








James Livingston, editor and proprie- 
tor of the Cambridge (Mass.) Times, 
died last Monday night at the Cambridge 
Hospital, where he had been under treat- 
ment since Sept. 26. Blood poisoning, 
following an operation for an abscess, 
was the cause of death. Mr. Livingston 
was 60 years of age. 


Philip Weiss, formerly editor of the 
Democratic Wachter of Wilkes-Barre, 
Pa., died last week aged 58 years. 





DEATH OF R. P. CLARKSON. 


For Many Years Editor and Proprietor 
of the Iowa State Register. 


Richard P. Clarkson, for many years 
editor of the Iowa State Register at Des 
Moines, died last week at his home in 
that city, of diabetes, from which he had 
been a sufferer for more than five years. 
He was advised long ago that he must 
quit newspaper work, and the sale of 
the Register and his retirement as editor 
in 1902 undoubtedly prolonged his life. 
For the past two years he had served as 
pension agent for the lowaand Nebraska 
district. 

Mr. Clarkson was one of the best 
known newspaper men west of the Mis- 
sissippi, and his death brought out pages 
of tributes from the press. He was born 
in Brookfield, Ind.,in 1840. After learn- 
ing the printers’ trade in the office of the 
Brookfield American, owned by his 
father, he moved with the family to 
Iowa in 1855 and soon after became a 
typesetter on the Iowa State Register. 
With bis father, Coker F. Clarkson, and 
his brother, James 8S. Clarkson, he 
bought the State Register in 1870. The 
brothers purchased the father’s interest 
in 1872 In 1889 R P. Clarkson pur- 
chased his brother’s interest and con- 
ducted the paper until it was sold to 
George E. Roberts on July 1, 1902. 

The Des Moines Leader, in its tribute 
to Mr. Clarkson, said: 

‘*No person who enjoyed the privilege 
of really knowing Richard P. Clarkson 
failed to recognize in his heart and mind 
qualities which inspired confidence, 
respect and affection. His thorough 
honesty and conscientiousness, his cour- 
age and inflexible will, his actual) tolera- 
tion for the views of others, his hatred 
of shams, his charity for all, his sym- 
pathy for the unfortunate, his kindness 
to those who were associated with him 
in the exacting work of newspapering— 
these things appealed to men and explain 
why he was held in the deepest affection 
by his friends.” 


HOWARD G. LASKEY DEAD. 





Popular Boston Newspaper “Artist and 
Book Illustrator Passes Away. 


Howard Gilman Laskey, the well- 
known newspaper artist and book illus- 
trator, died last Sunday at his home in 
Rossiter, after an illness of almost a 
year. He was one of the most univers- 
ally esteemed men among the newspaper 


writers and artists in Boston, and his |_ 


genial, cheerful disposition made him 
friends on every hand. 

Mr. Laskey was born in East Boston 
in 1858. Asa boy he found employment 
on the Boston Journal, and later in the 
office of the Massachusetts Ploughman. 
Later he attended the Boston Art Club’s 
life class, where he was a pupil of Sir 
Tomasso Juglaris. Newspaper sketch- 
ing was then growing and he made up 
his mind to devote himself to that. His 
first work for publication was made in 
1878 for the Magazine of American His- 
tory. Since then he had worked for the 
Boston Herald, the Boston Journal, and 
since 1891 for the Globe, and in his spare 
time had done work for several maga- 
zines. 

He was a great lover of his profession 
and showed his devotion in giving his 
best ability to whatever he had in hand, 
no matter how small the subject. A 
year ago he was forced by illnegs to give 
up much of his work. but his love for 
artistic labor was such that he contin- 
ued to sketch until weakness finally com- 
pelled him to lay his pencil aside. 

The funeral was held last Wednesday. 





J Stanley Neale, for several yeare edi- 
tor of the Morning Call, a weekly news- 
paper at Alexandria, Va., died last week, 
aged 55 years. He was formerly editor 
of the Alexandria Times. 





ELDERLY OWNER 


of a newspaper, which has been 
prosperous for a long term of 
years, wishes to retire. Accept- 
able experienced editor can pur- 
chase the interest at a fair price. 
The interest is valued at about 
$25,000. Promises 10 per cent. 
and a fair salary. Proposition 
No. 99. Particulars of 
Newspaper 


+ M. PALMER, Broker 


277 Broadway, New York 
115 Dearbora Street, Chicago 
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PROMPTLY 
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LOWEST 
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A 
NICHT 
FORCE 


Seventh & Chestnut Sts 
PHILADELPHIA. 








Four agate lines will be published oue 
time free under this classification. 15 
cents tor each additional line. 


ALL ROUND NEWSPAPER MAN 


of long experience open for engagement. Bright 
editorial writer, besides reportorial. Can take 
charge of advertising end. Country daily or 
weekly preferred. Address ‘‘W. F. S.," care Tae 
EDITOR AND PUBLISHER. 





YOUNG MAN, WITH FOUR OR MORE 


years of active trade paper experience from re- 
porter to associate editor, desires position on 
staff of daily or weekly. Ambitious and can 
“make good.’ Best referenves. “ABILITY, ' 
care THe EpITOR AND PUBLISHER. 


CLEVER NEW YORK NEWSPAPER 


man, thoroughly experienced as reporter, cop, 
reader and make-up man, desires position. Eight 
years’ experience on big dailies; regarded as a 
hustler, an exceptionally rapid worker, and good 
writer on either straight news stories or Sunday 
specials. Anxious to work outside of New York. 
Address “‘C. J. M.,”"care THE EpiTor aNp Pus- 
LISHER. 














HELP WANTED. 
BUSINESS MANAGER WANTED 

or only afternoon paper in city 20,000; one cap- 

able purchasing Interest preferred; state salary, 


entire newspaper experience and give references. 
Address “‘L 1,”" Indianapolis, Ind. 


A YOUNG UNMARRIED JOB PRINTER 


competent to solicit work for an old established 
printing establishment. One from a weekly news- 
paper office preferred. Addresa “JOBBER,” care 
Lyman D. Morse Agency, 38 Park Row, New York. 


EDITOR FOR A DAILY PAPER. 


Sen must investin stock of the company. 
“NORTHAMPTON PRINTING AND BINDING 
COMPANY,” Northampton, Mass. 














FOR SALE. 


NEWSPAPER FOR SALE. 


Southern California daily and job office, in city 
of 15,000; fine field; $20,000 proposition, and must 
bave at least one-half cash. Address “OPPOR- 
TUNITY,” care Tue Epiror AND PUBLISHER. 








We have a surplus of news print which we will 
sell below the market price to quick buyers. 
Quality guaranteed. In replying please state 
how much you use per annum and from whom 
you are now buying. Address ‘‘T. J." care Tue 
EpDITOR AND PUBLISHER. 








WILLIAMS LLOYD MACHINERY 
COMPANY. 
(Formerly Geo. E. Lloyd & Co., Est’d 1876) 
373 Dearborn St., Chicago. 


Plants for Stereotyping, Electrotyping and 
Photo-Engraving complete in every detail. 


N.¥. Agent: THE TYMPALYN CO., 
CHARLES 8. MILLS, Manager, 


SPECIALTY: Iron Equipment for Compos- 
ing Rooms. 














WHICH FOCUS FACTS. 
We have 15,000 subjects in stock and agents 
all over the world. Text supplied. 
WE BUY interesting photographs. 
Send for our daily bulletin of news subjects. 


GEORGE GRANTHAM BAIN, 








HALFTONE OR LINE REPRUDUC- 


tions delivered prepaid, 75c; 6 or more, 50c each 
Cash with order. All newspaper screens; service 
day and night. Write for circulars. Refer- 
ences furnished “NEWSPAPER PROCESS- 
ENGRAVER,” P. O. Box 815, Philadelphia, Pa. 





IN THE MARKET. 
WANTED—TO BUY 
second-hand perfecting press that will print a 


4, 8, 10 or 12-page paper. Address with price, 
“E. A. T.,” care Tae EpIToR AND PUBLISHER. 


PARTNER WANTED. 


One-haltl interest in a moderate sized, up-to-date 
job printing office with smal! weekly in connec- 
tion, situated just the right distance from alarge 
city; all new material; a growing business in a 
growing section. Want a man capable of hand- 
ling the inside to perfection, while present owner 
would work both inside and outside. The half 
interest will be sold at a very low figure to the 
right party. Full particulars upon request. 














ELECTROTYPERS 


and Manufacturers of Electrotype Machinery 





15 PARK ROW, NEW YORK. } | address “ACTIVE,” Box 585, Pittsburg, Pa. 
— WANTED—CYLINDER PRESS. 

| We wish to purchase a small cylinder press 

THE LOVEJOY Cco., Established 1888 | capable of printing at one impression four pages 


| of a four-column paper; must be in good condi- 
| tion. State size, make, how long in use, lowest 
| price and easiest terms. Address *“‘THE NEWS,’ 
| Monongahela, Pa. 





444-446 Pearl Street. New York 





A WIDE-AWAKE CARTOONIST. 
Are you, Mr. Editor, looking for a clever car- 
toonist who originates catchy, pointed cartoons 
and comics, the kind the readers like. If so, 


address “‘A LIVE ONE,” care THE EDITOR AND 
PUBLISHER. 





| 
IF YOU HAVE TYPE, CYLINDER 

press, job presses, cutter stitcher, perforator, 
| stones, cabinets, or any printing or bookbinding 
| materials, or machinery in good condition, but 
| not productive, we will pay you a fair price for 
| same in 6 per cent. participating preferred stock 
| in a successful Log | business, located in city 
of 65,000 population. resent plant not equal to 
| volume of business; shares should earn from 10 
| to 12 per cent, during the present year. Address 
| “M. A.,” care Tae EDITOR AND PUBLISHER. 








TYPEWRITER 
RIBBONS 
FLIMSIES 
CARBON PAPER 













WE MANUFACTURE THE BEST LINE OF 


l'ypewriter Supplies 
ON THE MARKET—SEND FOR CATALOG 


THE S. T. SMITH CO. 


11 Barcuay Street, New York Crry | 
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THE ADVERTISING WORLD. 


TIPS FOR BUSINESS MANAGERS. 


Mellin’s Food Company, Boston, is 


sending out some extra copy. 


Ewart & Hill, 115 Nassau street, New 
York, are asking ratesin New York State 
dailies. 


The Town Topics Publishing Com- |} 


pany, New York, will use space in daily 
papers generally. 


M. M. Gillam, Temple Court, New York, 
is sending out reading notices for E. P. 
Durham, Delmar, N. Y. 


The Frank Seaman Agency, New 
York, is asking for rates in papers hav- 
ing colored supplements. 


L. A. Sandlass, Baltimore, is making 
contracts in daily papers for the St. 
Jacob's Oil advertising. 





The A. F. Nelson Agency, 171 River 
street, Troy, N. Y., is making contracts 
for 2,700 inches in daily papers. 


N. W. Ayer & Son, Philadelphia, are 
sending out orders to dailies for the 
Carter White Lead Company, Chicago. 


E. T. Howard, Tribune Building, New 
York, is placing some financial advertis- 
ing for E. D. Shepard & Co., New York. 


N. W. Ayer & Son, Philadelphia, are 
putting out the advertising for the Elgin 
Watch Company, in Middle West dailies. 


The Clarence K. Arnold Agency, Phila- 
delphia, is asking rates in New York 
State papers on four inches, e. o. d. for 
one year. 


George P. Rowell & Co., Spruce street, 
New York, are placing the advertising 
for the Stewart’s Hartshorn Company. 
East Newark, N. J. 


The Hogarth Advertising Service, 
1 Madison avenue, New York, is asking 
rates on 1,000 and 2,000 lines in a lim- 
ited number of dailies. 


The Lord Advertising Agency, 1 Mad- 
ison avenue, New York, is using Penn- 
sylvania papers for the National 
Phonograph advertising. 


The C. F. Wyckoff Agency, Ithaca, 
N. Y., is placing 10,000 lines in New York 
State papers for the the Guild Medicine 
Company, Rochester, N. Y. 


The Vacuum Cleaner Company, of New 
York, has placed its advertising appro- 
priation in the hands of W. P. Tuttle, 
Jr., of the Frank Presbrey Company. 


The R.& G. Corset Company is putting 
out its usual line of newspaper and 
magazine advertising this fall through 
the Ben B. Hampton Advertising Agency, 
7 West Twenty-second street, New York. 


The George L. McCracken Agency, 24 
East Twenty-first street, New York, is 
asking rates in New York State papers 
for the Regent Tea Rooms, 45 West 
Twentieth street, New York. 


The Ben B. Hampton Agency, 7 West 
Twenty-second street, New York, ie 
asking rates on 1,248 inches for the 
Cheroot Manufacturing Company adver- 
tising. The same agency is also asking 
rates on 1,600 inches for a new 
advertiser. 


W. H. Porter, of the Frank Presbrey 
Agency, New York, will handle the ap- 
propriations of the Monarch Water 
Heater Company, Pittsburg; the Cleve- 
land Motor Car Company, Cleveland, O., 
in magazines and trade papers, and the 
Murphy Varnish Company, Newark, 
N. J., in magazines. 





AN INTERNATIONAL EDITION. 








Profitable Advertising’s November Num- 
ber Will Be One of Enormous Interest. 


The internationaledition of Profitable 
Advertising, Boston, which will appear 
on Oct. 25, is looked forward to with 
much interest by the entire advertising 
fraternity, This edition, which is sched- 
uled as the November number, will con- 
tain nearly 300 pages and will be prob 
ably the largest advertising magazine 
ever issued. 

It will contain valuable information 
on advertising conditions in Great Bri- 
tain, France, Germany and America 
by men who have had extensive experi- 
ence in their respective fields. C. Cape- 
hart, Profitable Advertising’s special 
representative, returned from abroad last 
month bringing lists of the leading ad- 
vertisers in the principal countries of 
Europe. The international edition will 
reach these lists. 

Among the articles contributed from 
abroad are the folldwing: 

**Tariffiess Great Britain: Some sug 
gestions to American Advertisers,” by 
Frank Colebrook; ‘‘Continental Adver- 
tising,” by W. H. Beable; ‘ America’s 
Foreign Trade Opportunity,” by Paul E. 
Derrick; ‘“‘Advertising in the British 
Colonies and India,” by Edwin Pugh; 
“Advertising in English Newspapers,” 
by Edmund Street; ‘* Mail Order Adver- 
tising in England,” by Philip Smith; 
“Advertising in France,’ by John Fred 
Jones; “Advertising in Germany,” by 
C.H. Philips; ** Advertising in Holland,” 
by J. H. De Bussy. 

Among the American contributers wil! 
be J. Walter Thompson, C. H. Fuller, 
Frank Presbrey, Ralph Holden, J. D. 
Morrisson and others equally familiar 
with advertising conditions. 

There will also be articles describing 
many of the great publishing houses, 
advertising agencies and commercial 
concerns of Europe, with numerous 
portraits of men famous in the advertis- 
ing and commercial worlds. 


ADVERTISING NOTES. 

W.G. Bryan has been appointed ad- 
vertising manager of the Kansas City 
Journal. 2 a 

The Smith & Thompson 
Agency, New York and Chicago, 
added the Trenton Times to its list. 





Special 
has 


Perry Lukens, Jr., special agent, Trib- 
une Building, New York, was in Boston 
this week in the interest of his list of 
papers. 


Hugh W. Montgomery has been made 
Western representative in the foreign 
advertising field of the Philadelphia 
Ledger. He will makeChicago his head- 
quarters. 

W.B. Robey has been appointed West- 
ern advertising representative of Arthur 
Capper’s papers, the Topeka Capital, 
Missouri Valley Farmer, Mail and Breeze, 
and the Household. He will have his 
office inthe United States Express Build- 
ing, Chicago. 

R. A. Hopkins, formerly of the Minne- 
apolis Journal, has joined the advertis 
ing staff of the Memphis News-Scimitar. 
The advertising department of the 
News-Scimitar, under the management 
of John M. Hertel, formerly with the St. 
Louis Star Chronicle, is one of the 
strongest in the South. 


PHILADELPHIA MAN’S O. K. 
Philadelphia, Pa., Oct. 4, 1905. 
Tue Epiror AND PUBLISHER, 
New York. 
Dear Sirs :—Inclosed find check for $1. 
Your paper is O. K. 
A. F. Sirs, 
Special Newspaper Representative. 





PAPERS OF QUALITY. 


Methods Pursued by Charles H. Eddy 
in Representing His List of High 
Class Mediums. 


Charles H. Eddy is, in point of service, 
one of the oldest special agents in the 
advertising field. He is also one of the 
most successful. Representing only what 
are known as high class papers, the vol- 
ume of advertising that goes through his 
oftice would be a surprise to many. He 
believes thoroughly in the province of 
the daily newspaper of character and 
quality, and he is convinced that they 
will eventually draw a large share of the 
business that has seemed to be monop- 
olized almost entirely by the weekly 
and monthly periodicals. 

Mr. Eddy’s first experience in advertis- 
ing was with the H. B. Hubbard Adver- 
tising Agency of New Haven, Conn. He 





Rosert J. Virtue. 


afterward became connected with the 
Lord & Thomas Agency, Chicago, and 
was sent by his employers to New York 
to open their Eastern office. 

When he entered the special agency 
business a little later, his training in the 
general advertising field proved of great 
value to him, and several high class 
papers were notslow to take advantage 
of his experience and secure his services 
in the foreign advertising field. Mr. 
Eddy has been engaged in the special 
agency business for the past fifteen years. 
The Evening Wisconsin, which holds 
such a strong positionin Milwaukee, has 
been represented by him for that entire 
time, and the Boston Transcript, an- 
other paper of high class reputation, 
has been on his list for more than ten 
years. He now represents in New 
York the following papers: Boston 
Transcript, Hartford Courant, Milwau- 
kee Evening Wisconsin, Providence Jour- 
nal and Evening Bulletin, and the 
Springfield Republican. All of these 
papers are represented in Mr. Eddy’s 
Chicago office, with the addition of the 
Pittsburg Post. 

The Chicago office will hereafter be in 
charge of Robert J. Virtue, who for ten 
years has been assistant to Mr. Eddy in 
the New York office. 

Mr. Virtue started in the advertising 
business with the George P. Rowell 
Agency eleven years ago, and soon after 
left to take a position with Mr. Eddy. 
He is one cf the best known and most 
popular outside men in the Eastern field 
and his standing with the general adver- 
tisers and advertising agents could not 
be better. 
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ADVERTISING MEN NEXT WEEK. 


Annual Meeting of the International Ad- 
vertising Association at the Waldorf. 


The second annual convention of the 
International Advertising Association 
will be held on Tuesday and Wednesday 
of next week at the Waldorf-Astoria, 
New York. President Charles Arthur 
Carlisle, vice-president of the Studebaker 
Brothers Manufacturing Company, 
South Bend, Ind., wilf call the meeting 
to order at 10 a. m. on Tuesday and the 
annual reports of the officers will be sub- 
mitted. Eleven directors will be elected 
for one year and various committees 
will be appointed. 

In the afternoon the following 
addresses will be delivered: ‘‘Who 
Creates Advertising,’ Frank Presbrey; 
‘*Who Patronizes the Advertiser,’’ Ben 
B. Hampton; “ Who Pays for the Adver- 
tising,’”’ John Lee Mahin. 

Thursday morning will be given over 
to a discussion of advertising conditions 
in general, and in the afternoon plans 
for the coming year and for the proposed 
legislation will be considered. Clarence 
B. Hurrey, the expert statistician who 
has been engaged as manager of the 
association, will submit his plan for col- 
lecting data on advertising. The meet- 
ing will close with the presentation of 
the new officers. The annual banquet 
will be held at 7 o’clock on Thursday even- 
ing in the Astor gallery of the Waldorf- 
Astoria. Among the speakers will be 
Charles Emory Smith, of the Philadel- 
phia Press; James M. Beck, late United 
States Attorney-General, and John Mc- 
Naught, of the San Francisco Call. 


DINNER FOR G. P. ROWELL. 


Friends of Pioneer Advertising Agent to 
Tender Banquet Marking Retirement. 


What will be one of the most notable 
dinners ever given, from the standpoint 
of advertising interest, will be tendered 
on Tuesday evening, Oct. 31, to George 
P. Rowell to mark his retirement after a 
long and successful career in the adver- 
tising business. The dinner will begiven 
at the Waldorf-Astoria, New York, and 
will be attended by editors and pub- 
lishers and advertising menfrom all over 
the country, whom Mr. Rowell numbers 
among his friends. Gen. Stewart L. 
Woodford will preside. F. JamesGibson, 
of the New York Times, is secretary of 
the committee in charge, and Phil A. 
Conne, advertising director of Saks & 
Co., is treasurer. The other members of 
the committee are: Artemus Ward, J. 
Walter Thompson, John Wee Mahin, 
Frank Presbrey, W. W. Hallock, Jules P. 
Storm, Charles H. Taylor, F. W. Ayer, 
Frank B. Noyes, H. B. Harding, Louis 
Wiley, M. M. Gillam, H. F. Gunnison. 

The price of the dinner is $10. Appfi- 
cations for as many seats as desired, 
accompanied by remittance, should be 
made to the treasurer. Mr. Conne, not 
later than Friday, Oct. 27. 


W. N. Hudiburg. of the advertising de- 
partment of the Saturday Press, Chat- 
tanooga, Tenn., is in New York in the 
interest of that paper. 








PRACTICE ECONOMY 
in buying space 
in dailies in the 
STATE OF OHIO 
The papers of the 
SCRIPPS-McRAE LEAGUE 
Cover the State 


ASK FOR INFORMATION AND RATES, 


D. J. RANDALL, Eastern Mgr., 
Tribune Bldg., New York. 

I. 8S. WALLIS, Western Mgr., 
First Nat'l Bank Bldg,, 


Chicago. 
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PEN CLUB RECEPTION. 


Open House Last Saturday Night in 
Honor of New President. 


Members of the Pen Club, at 45 West 
Fortieth street, New York, held a recep- 
tion last Saturday night to the new 
president, William Eugene Lewis, editor 
of the Morning Telegraph. The recep- 
tion began early in the evening and 
lasted all through the night and well 
into the morning, many of the staff men 
arriving from their offices after ‘‘ 30.” 

Addresses were made by Dominick 
O'Malley, of the New Orleans Item; 
Charles T. Henshall, the turfman of 
California; P. A. Renaud, of New Orleans, 
and many others. The theatrical pro- 
fession was wellrepresented and a dozen 
or more well-known artists did “ turns” 
for the entertainment of the guests. 

Among those present were John Bar- 
rett, former United States Minister to 
Panama; Paul Krotel, of the District 
Attorney’s office; Lew Fields, George W. 
Lederer, George Considine, Mason Pe- 
ters, George Cross, of the Raymond 
Hitchcock Company; Eugene Wood, Sam 
Benard, W. J. Featherstone, William 
Burress, of the Lew Fields Company; 
William Raymond Sill, Del Bonta, 
“Bat” Masterson, Marcus R. Mayer, 
Willis J. Abbot, Willis Pratt, Henry 
Proctor Waugh, D’Arcy O’Connor, who 
told several good [rish stories ; Sam Gom- 
pertz; Emilio Buchignani and _ his 
‘*vinny’’ stories; Travis Detchon Wells, 
Sam Smalland his brother Robert, Frank 
Brown, John Boden, Jack Smith, Major 
Doyle, Edward Von Bodie, Allen San- 
gree, E. L. Riordan, Eugene L. Bert- 
rand, Edward Paul, Michael Hart, Tomo 
Thompson, Jack Hobby, Frederick Benzi- 
ger, Robert Dill, Jr.; E. P. Howard, 
Samuel Booth, F. B. Douglas, Edward 
Cole, H. A. V. Parker, Frank Ward, the 
well-known broker; W. G. Nicholas, the 
financial expert; John Kirby, John S. 
Flaherty, of the Majestic Theatre; W. 
W. Aulick, W. B. Cass, F. A. Frost, 
Martin Green, (The Man Higher Up), 
L. W. Glackens, H. Bagge, Albert Lev- 
ering, F. T. Berchall, J. Campbell Cory, 
J.C. Baker, J.S. (Vet) Anderson, John 
Mitchell, Sherman Morse, W. N. Soper, 
W. B. Schenck, W. H. Boffey, Louis 
Stern, CharlesSarver, Newton MecMillian, 
E. C. Smith, Harry Williams (Hindoo), 
R. R. Rowe, H. A. Hallett, O’Neil Sevier, 
Arthur Thomas, Charles Graves, J. F. 
Corrigan, Joseph Lemmon, Robert Car- 
ter and Ernest F. Birmingham. 

The Pen Club is an organization of 
active newspaper men recruited largely 
from up-town offices, which was formed 
a little less than a year ago. E L. Bert- 
rand, of the New York Herald, the re- 
tiring president, was responsible for the 
idea. The club now has 262 members. 

The new officersare: President, William 
Eugene Lewis, of the Morning Telegraph; 
vice-president, Paul Krotel, Assistant- 
District Attorney of New York, who was 
formerly a newspaper man; treasurer, 
Edward Von Bodie; secretary, Lawrence 
Hills, Jr., of the Sun. Randolph Lewis. 
of the Evening Telegram, is chairman of 
the board of governors. 


Represents Chicago Examiner. 

The Smith & Thompson Special 
Agency, New York and Chicago, now 
represents the Chicago Examiner. Clem 
Yore, who has had charge of the foreign 
advertising of the Examiner, has re- 
signed to take a position in the adver- 
tising department of the Saturday Press, 
at Chattanooga, Tenn. 











It Is Called the School Boy. 

The School Boy is the name of a new 
publication at Richmond, Va., designed 
to interest the school children of Amer- 
ica. The editor has set out to secure 
50,000 subscribers by Christmas. 
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Splendid Service 
Sunday Papers 


PUBLISHERS PRESS Makes a 


Feature of its Saturday 
Night Report. 


The Minneapolis (Minn.) Journal 
and the Topeka (Kan.) State 
Journal Recently Added 
to the List. 


Here is what they think of it: 


Minneapolis, Minn., Oct. 10, 1904. 
PUBLISHERS PRESS, New York. 

We appreciate your Sunday service and 
congratulate you on its effieiency. Keep ’er 
going. LUCIAN SWIFT, 

Manager Journal. 


Topeka, Kan., Oct. 10, 1905. 
PUBLISHERS PRESS, New York. 
Congratulations on your Saturday night 
report. We are making a splendid showing. 
FRANK P. MacLENNAN, 
Publisher Journal. 


FOR PARTICULARS CALL ON OR ADDRESS 


PUBLISHERS PRESS 


PARK ROW BUILDING, NEW YORK CITY. 

















It is the latest product of the Goss Company in a medium size Web PERFECTING PRESS. 


THE GOSS PRINTING PRESS CO., 


FOR PARTICU- 
LARS ADDRESS 


pale 
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THE GOSS THREE-PAGE WIDE PRINTING AND FOLDING MACHINE. No. 2 C. 
A single press that will print either 4, 6, 8, 10 or 12 page papers in on2 operation, and deliver all products in book form. 


J 


* YOU need one. 


6TH AND ASHLAND AVE, 
CHICAGO, ILL. 














ADVERTISING HISTORY. 


Evolution of Mediums From Crudest 


Forms Down to the Advent of | 
1 
the Newspaper. 


worship into a disorderly house and the 
Government sent the constabulary to 
clear it out. 


COMING OF THE NEWSPAPER. 
“ Butit was not until the printing press | 


| was invented and the newspaper was | “But while the old world was the 


So rapid was the growth of advertising | 
during the first half of the nineteenth | 
century that in 1865 the London Times, | 
the foremost newspaper of the Eastern | 
hemisphere printed 2,575 separate ads | 
in a single issue. 


born that advertising, as we now under- | birthplace of the advertising it was the 


The second lecture in the course on | stand the term, became possible. The| new world that developed and perfected 
advertising offered by the Twenty-third | first regularly issued English newspaper | it. 
street branch of the New York Y.M.C. A. | to print advertisements was the Weekly) “It was not until thenewspapers that 
was delivered last Monday evening by | News published in Londonin 1622. The} now dominate the field of journalism in 
Frank A. Blanchard, who took as his| title ‘ Advertising,’ was first used as & America’s chief metropolis came into 
subject “The History and Philosophy of | "°¥8paper heading by the London Ga-| being that advertising was recognized 
savering eS eer 
: y day J creating business. e appearance o 
Mr. Blanchard bexan by defining ad-| business is shown by the following ad| the Comennveig! PR cl tg now the 
vertising as * anything said, written or | that appeared in an English newspaper | Globe, in 1794, the Evening Post in 
done to influence people.” He hastily | early in the eighteenth century : |1801, the Sun in 1833, the Herald in 


traced the history of advertising from | 
the time of Adam down to the present | 
day, first as it was represented in the| 
announcements carried about by mes- | 
sengers and slaves, then by the bulletin | 
boards of ancient Rome and Hercula- 
neum and Pompeii, and next by the sup- 
lications to the gods in the temples of 
ancient Greece. Continuing, Mr. Blanch- 
ard said in part: 


PRIMITIVE ADVERTISING METHODS. 


“Eventually the tradesmen took to 
decorating the images wth written 
‘puffs’ of their wares—not open adver- 
tisements, of course, they would have 
been sacrilegious—but covert ad vertise- 
ments disguised as appeals to the gods 
to prosper their trade. The gamblers 
and thimbleriggers, whom Christ drove 
from the temple, were doubtless drawn 
by the conditions described. 

“The revival of theartof writing after 
the Dark Ages led to a similar profana- 
tion of the great St. Paul’s Cathedral in 
London. The walls of that stately edi- 
fice were hidden under advertising plac- 
aris. These grew to be so scandalous 
in the end as to turn the house of 





“*James Hodge, who lives in the first close | 
above the cross, continues to eell burying crapes 
ready made, and his wife dresses dead corpses ata 
cheap rate. She has lately arrived from Edin- 
burgh, and has all the newest and latest fashions.’ 


BEGINNINGS IN AMERICA. 


‘Boston claims to be the mother of | 
American advertising, for it was in 1704 
the birthplace of the Boston News Letter, 
the first regularly 
printed on this continent, and the first | 


issued newspaper | 


to print advertisements. New Yorkers | 
did not take kindly to this form of pub- | 
licity, for it was not until March 28, | 
1726, thatthe New York Gazette printed | 
ite first advertisements and in an entire 
year it contained only forty. One of 
these was four inches long and called 
attention to the sale of a New Jersey 
farm, and another warned the public 
against harboring a runaway slave. It 
was not until 1830 that as many asa 
column of ads appeared in a single issue. 

“In 1700 advertising had become very 
general and in 1710 we find Addison 
reviewing the advertisements of his time 
‘printed with little cuts and figures’— | 
this being the first we hear of pictorial 
advertisments. It was not until acen- 
tury later that any attempt at a classi- 
fication of advertisements was made. 





|now one of the most important and 


1835, and the Tribune in 1841 marked 
the beginning of the popularization of 
advertising. These newspapers em- 
ployed every effort to induce merchants 
and others to use their columns for pub- 
licity purposes. Transient advertising 
was encouraged and the want column, 


best paying features of the modern 
newspaper, was established.” 


Troy Record’s New Rates. 

David B. Plum, business manager of 
the Troy (N. Y.) Record, anounces a new 
rate card for that paper to go into effect 
onJan.1, 1906. The present rates have 
been in effect since Jan. 1, 1902, and are 
based on the circulation for the year 
1901, which was 12,181. Mr. Plum 
claims that the actual average for the 
nine months ending on Sept. 30, of this 
year was 17,644, and that the average 
for the year will be nearly 18,000. He 
argues that fifty percent. increase in circu- 
lation fully justifies the advance in rates. 
The new rate will be seven cents a iine, 
run of paper, for less than 1,000 lines, 
graduated to threecentsa line for 10,000 
lines. 





NEW CORPORATIONS. 


McXeesport Times Company, McKees- 
port, Pa. Capital, $100,000. 


Grove City Publishing Company, Grove 
City, Pa. Capital, $10 000. 


Greenwich Printing Company, New 
York, printing, engraving, etc. Capital, 
$10,000. Incorporators: Frederic C. 
Stevens and Charles A. Lilley, 186 West 
Fourth street; Otho S. Lee, Jr., 34 Nae- 
sau street, all of New York. 


The Week in New York, New York, to 
publish magazine. Capital, $15,000. 
Incorporators: Ruth E. Gould, 841 
West End avenue; Laura A. Skinner, 
same address, both of New York; W. C. 
Glen Dening, Irvington, N. J. 


The Goshen Press, New York, printing 
and publishing, newspapers, ete. Capi- 
tal, $25.000. Incorporators: Warren 
K. Dowe, 209 West One Hundred and 
Fortieth street, New York; Charles Van 
Zandt, 386 Herkimer street, Brooklyn; 
Raymond G. Hopper, Milburn, N. J. 


Jewish Theatre Publishing Associa- 
tion, New York, to publish weekly Jew- 
ish theatrical paper. Capital. $5,000. 
Incorporators: Bernard G. Richards, 
1249 Tinton avenue, The Bronx; Louis 
Lipsky, 121 West One Hundred and 
Eleventh street, and Hyman Lampert, 
60 Eldridge street, New York. 


Crown Printing Company, New York, 
printing, engraving, ete. Capital, $10,- 
000. Incorporators: Leopold Bleyer, 
19 East Ninety-fifth street; Sigmund 
Bleyer, 1184 Madison avenue; Max 
Bleyer,17 East Ninety-fifth street; Louis 
Bleyer, 241 West One Hundred and 
Eleventh street, all of New York. 








